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Marketing Final Reflection
It is very crucial to review the helpfulness of concepts I've learned in class.  The challenges I faced in understanding and comprehending the concepts taught in class and their viability in application and how these ideologies have come to help me in my view of the economic society now. I shall expound on the relevance these concepts are applicable in my day to day living.
Having learned about identifying a target audience, I find this very helpful because it advises me on streamlining and identifying my consumers. Knowing who my target audience prepares helps in identifying a need and streamlining my product or service to best suit their needs and wants. It is therefore very helpful to learn about knowing one's target market to avoid a situation of market loss as it was in the case of Arbonne's first approach when they introduced their products to the market.
The activities we have applied in class are therefore very helpful because the concepts I have learned have identified the need of preparation through the need of first understanding the market before introducing a product or service. I found that in the case of engaging in business, I should take such precautions as having a complete understanding of my consumers and one way to gain this knowledge is by having a market research team meeting.
 Having a market research team saves me from a plethora of unprecedented challenges and market influences. By researching the market, am best prepared to anticipate the challenges of the economic variables. I am better suited to the storms of consumer unpredictable and predictable behaviors by approaching the market from a proactive point of view rather than a reactive point of view where I patch up my economic and marketing strategies as I read the market or suffer losses. 
The activities we have participated in class have therefore demystified assumptions about the business world logos; the influences, stimuli and stakeholders that drive the value of any product I wish to offer the market. I have also learned to evaluate gaps I find in the market and best strategies and formulate methods to identify its viability, expenses and rewards hence giving me the best possible tools to predict and best achieve the outcomes.
There were a number of difficult hurdles to overcome. My biggest one was markets uncertain behavior. One concept in marketing does not apply to every market you need to address. The whole structure of interconnecting variables proved a challenge because the results could not always be a parent definitive solution to every course of action geared toward achieving the desired results. For example, how branding contributed to a products sale, I assumed that a product that is attractive, frequently seen and informative would be a definite winner in getting the biggest market share but in the case of Brandless products, that proved contrary as their marketing strategy focused around a minimal design which appealed to a large audience. 
It is, therefore, wrong to assume that certain laid down marketing foundation strategies such as spending large capital on advertisements on a larger market share penetration intention would solve the sales challenge of having more people buy your products because other firms take a contrary view and succeed.  Having a sound marketing strategy proved a challenge to understand because of the variables one needs to factor in order to best come up with solutions that would meet the demand. Understanding the market’s perceptions and behavior was a crucial, vital and eventually, enjoyable challenge to overcome as I know got a clear picture of a market's psychology in choosing one product over another. Sales are not just influenced by primary forces as price of product but influencing the buyer to see the value of the product they are buying.
This course is very applicable to my life. I managed to understand why I chose a particular product over another. Why I will pay more for a certain brand despite being made of the same ingredients as competitor brands and the influences marketing has on my life. As a potential producer of a good or service, I understood the factors that go into pricing a product which always baffled me why other products managed to price their goods at a higher marker than others and still make a profit by getting a huge market share,
I understood the importance of marketing in every business. The success of a business does not depend alone on having a great idea to present to the public but rather understanding the markets behavior. As the saying goes, ‘the customer is always right.’ Understanding the market psychology best puts me in a position to penetrate the market and succeed. 
The use of practical real-life examples was a very helpful tool for understanding market forces. By reviewing competing firms, we were able to see their different approaches in niching the biggest market forces and the strategies they undertook when plan did not yield the expected results. By observing the behavior of firms, the class moved from a theoretical situation where I just absorbed information to one that was an active discussion where critical thinking was encouraged and solutions to the market demands were applied to various models to best see the yields it made.
In conclusion, I want to encourage that classes should continue being practical because it changed my attitude from just being a student who wants to get marks to a future entrepreneur who wishes to learn the best possible strategies that will help me be successful in my field. I highly encourage active participation and reviewing of marketing principles where the teacher acted as a guide and not one who just passed on the required information. 
